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newsbites
Kungfu kick 

A total of 150 kungfu pottery sculptures will be showcased in the Expo 
Garden from Aug 16 to 22. Each sculpture is a life-size fi gure of the leg-
endary actor Bruce Lee, who is kungfu kicking a world-famous building 
or icon, including the White House, the Sydney Opera House and the 
Guggenheim Museum. Fift y of the sculptures are traditional kiln-fi red 
ceramics, while the rest are made from stainless steel and ceramics. 

Win and drive
Th e most expensive prize at Expo 2010 Shanghai will be handed out on 

Oct 30 by the Suzhou Pavilion. One lucky visitor to the pavilion will be 
presented with a Roewe 750 car, which is worth about 200,000 yuan. Th e 
visitor will also receive a free fi ve-day self-drive trip in Suzhou. 

Free read
Some 15 newspapers, including China Daily, Wen Hui Bao, Xinmin 

Evening News and China Business News, started distribution in the Expo 
Garden during the fi rst week of August. Th e newspapers will be distrib-
uted free at information desks, restaurants and staff  canteens. Visitors 
waiting outside popular pavilions will now be able to catch up on current 
events inside the Expo Garden and beyond.

Ship pix
About 20 photographers participated in the launch of a photography 

competition organized by the China Shipping Pavilion, based on the 
theme “Shipping makes a Better City”. Most of the participants are staff  
of the Jiangnan Shipyard Group, many of who are members of China 
Photographers Association and Shanghai Photographers Association. 

Coke awards
An award ceremony was held in the Coca-Cola Pavilion on Aug 12 for 

winners of 129 environmental projects from all over the country. Water 
conservation experts, together with Expo personalities and Coca-Cola 
college student reporters, toured the Expo Garden from Aug 11 to 13 
giving water conservation tips.

Gold award

Th e commissioner-general of the DEVNET Pavilion, Gao Guoqiang, 
presented a Millennium Gold Award to Xiamen Youbide Industry & 
Trade Co Ltd for its carved lacquerware and furniture. Th e enterprise, 
an offi  cial partner of the United Nations DEVNET Pavilion, provides 
and exhibits lacquer furniture and carved lacquer art in the pavilion. Its 
lacquer art has won many prizes in arts and craft s expositions in China 
and overseas, and is oft en presented as state gift s to visiting leaders.
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T o fit in with the Expo theme 
of Better City, Better Life as 
a means to a future with an 
improved urban environment, 

the Japan and German pavilions in the 
Expo Garden are exhibiting ideas on how 
to resolve a global predicament — ageing 
populations.

Th e Japan Pavilion is keen to showcase 
the nurturing connection between tech-
nology and people, especially the elderly.

“The shift in the distribution of a 
country’s population towards older ages 
is something all countries will face sooner 
or later, including Japan,” said Hiroshi 
Tsukamoto, the commissioner-gen-
eral of the Japan Pavilion. “Th erefore, we 
decided to add the subject of population 
ageing to the exhibition as a challenge we 
have to face and conquer.” 

As one of Japan’s most famous tech-
nologies, much of the robotics on display 
in its pavilion is a response to the ageing 
population situation in the country.

A new style of robotics, called the “Part-
ner Robot”, designed by Toyota Motor 
Corporation, catches most attention from visitors. 
Th e Partner Robot, with a humanoid form and abil-
ity to walk on two legs, is able to assist older people 
by doing household chores and providing nursing 
and medical care. Th e joints of the hands and arms 
are coordinated by a sophisticated control mecha-
nism, allowing delicate, human-like movements. 

“In order to demonstrate that the Partner Robot 
has humanlike fi nger dexterity, it plays the violin 
while fi ngering the strings accurately,” said Tsuka-
moto. “In the near future, a series of Partner Robots 
will be manufactured to solve the shortage of labor 
and help with population ageing services.” 

During a robot presentation at the Japan Pavilion 
at the beginning of Expo 2010, visitors were intro-
duced to another robot, designed to do cleaning 
for the elderly.

Tsukamoto said that more high-technology 
products and services would be launched by Japa-
nese companies to help the older generation lead a 
safe, enjoyable and relaxing life.  

In the Germany Pavilion, a sample Multi-genera-
tion Center is introduced. Th e center helps provide 
solutions to the problems of an ageing population 
by bringing together and integrating diff erent gen-
erations of citizens. 

Th e model is an example of a Multi-generation 
Center in Stuttgart that showcases a new way of 
strengthening societal cohesion by gathering peo-
ple from diff erent generations for social occasions 
and leisure activities.

“Multi-generation Center projects have been car-
ried out in Germany by creating places for senior 
citizens, younger people and children to gather,” 

said Marion Conrady, press offi  cer with German 
Pavilion. 

In Germany, like many countries in the West, 
the aging of the country’s population is an ongoing 
problem. In 2005, the number of people 65 years 
old and over was about 15.9 million. Th e number 
was expected to reach 23 million 2050.

Launched in November 2006 by the Ministry of 
Family Aff airs, Senior Citizens, Women and Youth, 
the Multi-generation Centers aim to break tradi-
tional family boundaries and provide opportunities 
for diff erent generations to communicate.

The centers are financially supported by the 
government and run by local communities with 
volunteer services. 

Currently, there are over 500 Multi-generation 
Centers operating, with 16,000 staff , of which two-
thirds are volunteers.

“In the centers, the elderly are the major benefi -
ciaries, as the interaction with younger people helps 
with loneliness and the onset of dementia. It is also 
good for younger people who can learn much from 
the older generation,” said Conrady.

Conrady said up to one-third of the elderly at 
these centers saw it as a way to do volunteer work. 

She said that German people believe that Multi-
generation Centers benefi ts both older and younger 
generations, while helping to solve problems faced 
by elderly citizens.  

“Hopefully the elderly can learn from the young 
generation to lead a healthy and passionate life and 
the young people may mirror the experiences from 
the elderly to have a successful future. Th at’s what 
these centers are for,” said Conrady.  

An age-old problem solved 
Innovative ways of coping and caring for ageing populations 
are highlighted at two country pavilions, Yu Ran reports.
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Robotics on display in Japan Pavilion is in response to the 
problems of an ageing population in the country. 
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